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..RE:REVIEW OF TINNED FISH AND MEAT PRODUCTS

Thank you for your letter of 6thJune 2006 on the above, and attached issues paper, and I
apologisefor the delay in responding.

Tinned mackerel has long become a staple food in both urban and rural areas of PNG.
Althoughthere have been arguments made that rural households should not be dependent
upon (hitherto) imported canned products, the evolution of the economy means that PNG
agricultural producers, as well as urban dwellers, increasingly trade products. This is
entirely rational and desirable, enabling households to make the best use of their
resources, supplementing home produced food with products purchased from cash crop
sales or other cash income. This is particularly valuable in rural households during
seasonal shortages and difficult production years. As an important staple, tinned fish and
meat provide an important contribution to household nutrition, notably protein intake,
and the price should be kept affordable.

In the past the Government sought to ensure tinned fish and rice prices were not
excessive through both price control and by not imposing taxes on these products.
However, when IFC established its fish canning plant in Lae the State provided it
substantialprotection, with an effective monopoly over the domestic market and even a
guaranteed profit. The tinned meat market, although less important in terms of staple
food, was also subject to monopolistic behaviour. As stated in the issues paper, there is
now more competition in the supply of tinned fish and meat products, and also with other
animal protein products, such as chicken and imported lamb flaps. Various tuna
manufacturershave entered the market, and, despite predictions that the domestic market
would not adapt to tuna, it has readily done so.
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