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4 July 2005

Mr Thomas Abe
Comnussioner & CEO

‘naependent Consunier & Competitior: Commission
Fax: 325-2144

Dear 5ir,
Re: Submission on Issues Paper “Tinned Fish & Tinned Meat Pricing Review”

We have undertaken an analysis of the Issues Paper “Tinned Fish & Tinned Meat Pricing
Review” which is important in setting the issues for two important food commodities in
Papua New Guinea.

e We write from our interest as the PNG distributor of the new entrant Frabelle under brand
names Frabelle sardines and Isabella tuna. Our interest is reflective of the major changes
that have happened in the tinned fish market and indusfry in PNG over ten years with
accelerated changes seen over the past five years.

The market has totally changed and has become very fiercely competitive. There are now
several large and strong players in the manufacture and distribution of tinned fish. On the
manufacturing side there are several players who are household names in PNG.

On the distribution side (local and imported) there are even many more players. About ten
players are pushing particular brands of imported fish and they have all achieved important
market niches. Names such as Scper Value, BNG, Seeto Kui, City Pharmacy/Stop & Shop,
Papinde, Hugo Canning Ltd are all maior players.

Consumers have reaped enormous benefits in being able to chgose a good variety of top

quality tin fish at very good prices. Tin fish runs the risk of becoming a mere commodity

where brand name means little. Indeed the fierce competition already seen has already partly
e caused this to happen in the past two years.

Studying the market structure and player strengths it is a fair consensus that competition
will remain fierce for a long duration.

Artificial pricing barriers would be the major danger to competition. Restraints on freedom
of price movements in the tin fish market would only act to disadvantage particular players
and drive them into loss in particular circumstances. Should that happen players will exit
the distribution market and competition will drop.

It is our contention that present price control in the tinned fish market would be more
harm# il
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